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World Market
Analog Still Cameras
Sales Units (Million) 2003/2004

20042003

3.7

43

World

Asia excl. China*
2.54

China

1.5

57

* Hong Kong, Taiwan, South Korea, Singapore, Malaysia, Thailand, Australia
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World Market
Digital Still Cameras

Sales Units (Million) 2003/2004

20042003

3.4

77

World

Asia excl. China

4.3
1.4

China 7.0

50
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Chinese and South East Asian Markets 
Analog Still Cameras
Unit Shares (%) 2002 –2004

2002
China

35 mm LS

Others incl. Instant

SLR

APS LS

90

1

100%

88

12

100%

10

90

100%

2003 2004 2002

78

8

100%

79

100%

2003 2004
Asia excl. China

9

2 1

12

8

12

79

100%

1

8

12



5

Chinese and South East Asian Markets 
Digital Still Cameras

Unit Shares (%) 2002 –2004

up to 3 Million Pixels

3 to 4 Million Pixels

4 to 5 Million Pixels

8 or more Million Pixels

5 to 6 Million Pixels

2002
China

46

8

13

100%

20

16

21

100%

2003 2004 2002

56

4

28

100%

12

45

100%

2003 2004
Asia excl. China

33

42

17

25

6 to 8 Million Pixels
12

11

6

31

27

29

4 3

7

35

28

24

5 1

100% 100%
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Chinese and South East Asian Markets 
Mobile Phones and Camera-phones
Unit Shares (%) 2002 –2004

2002
China

Mobile phones

Camera phones

99

100%

4

96

100%

2003 2004 2002

98

2

100%

16

84

2003 2004
Asia excl. China

100%

1

80

20

59

41

100%100%



GfK, Koelnmesse and Prophoto GmbH are pleased to invite you to the 

Imaging Summit 2005 
December 5th and 6th 2005, Nuremberg, Germany 

See you at 

Photo Imaging Expo Japan 2006
March 23rd to 26th 2006, Tokyo

Advance notice



Program on July 14th and 15th, Shanghai
International Exhibition Center 
(INTEX Shanghai), 2nd Floor, Room 2000

14th July Supporting Program

13.00 p.m. Imaging is More
Key figures Worldwide for the 
Imaging  Market

14.00 p.m. Imaging is More
China – Already Among the World’s
Top Imaging Markets?
Panel Discussion on the features of 
the Chinese Imaging Market

15.30 p.m. Imaging is More
Press: Q & A 

15th July GfK Market Briefings

14.00 p.m. The Chinese Imaging Market

14.30 p.m. The European Imaging Market

15.00 p.m. The Asian Imaging Market

15.30 p.m. Break

15.45 p.m. The Japanese Imaging Market

16.15 p.m. Encodex: The Electronic Article
Catalogue

For further information please contact www.imaging-expo.com

Andy Zhao 
GfK Asia Pte. Ltd. Beijing Office 
China Life Tower 
16 Chao Wai Street, Unit 2002-2005 
Chaoyang District 
Beijing 1000020 
Phone +86-10-85623838
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E-mail: andy_zhao@gfkasia.com
www.gfkms.com 

Stanley Kee
GfK Asia Pte. Ltd.
4 Shenton Way # 28-01 SGX Centre 2
Singapore 068807
Phone +65 6327 4889
Fax +65 6327 4887
E-mail: stanley_kee@gfkasia.com
www.gfkms.com

Marion Knoche 
GfK Marketing Services GmbH & Co. KG
Nordwestring 101
D-90319 Nürnberg – Germany
Phone +49 (911) 3 95 22 94
Fax +49 (911) 33 69 70
E-mail: marion.knoche@gfk.de
www.gfkms.com

GfK and Koelnmesse
are pleased to invite you to the

GfK Market Briefings
at IMAGING EXPO/INTERPHOTO SHANGHAI 2005.
Shanghai International Exhibition Center (INTEX Shanghai)


